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Assessing the JFTC’s Impact/Effectiveness
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 Human & Financial Constraints, Information & Data availability

 Internal Procedures, Processes & Guidelines 

 Decisions – quality, monitored, adequate, deterrence effect, effective
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THE NEED FOR PRIORITIZATION



JFTC’s ENFORCEMENT PRIORITIZATION
Description of priority Reasons for including 

the priority

How the priority is 

determined

a. impact of conduct to 

markets (e.g. impact on 

consumers, harm to 

other businesses) 

As a means of justifying its 

value to the economy, the 

FTC measures its output 

against its resources and 

demonstrates its impact 

through quarterly impact 

assessments.  

The GOJ has resource 

constraints, and it is 

necessary that all Agencies 

demonstrate their value-

added and use of 

resources. 

Based on the sector’s/ 

industry’s value to the 

economy and or the 

perceived or previously 

assessed level of consumer 

harm.

b. by key sectors (e.g. 

construction, 

healthcare, 

telecommunications, 

etc.)

c. agency resources and 

capability available
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JFTC’s ENFORCEMENT PRIORITIZATION
Description of priority Reasons for including the 

priority

How the priority is 

determined

d. existence of past conduct 

in the sector (e.g. similar past 

cases, number of similar 

complaints received)

To ensure that conduct is not 

repeated or duplicated.  The FTC 

monitors sectors that are prone to 

anti-competitive conduct being 

repeated.

Past investigations and market 

studies, for which the competition 

issues are relevant.

e. origin of case (referral from 

other government agencies)

This adds to our competition 

advocacy program, which is 

significant in building Jamaica’s 

competition culture.  

Demonstrating the competition 

effects through examination of 

draft legislation, policies and 

working papers contributes to 

achieving the FTC’s strategic 

objectives.

By the need to sensitize 

policymakers who have oversight 

of ‘high value’ sectors or sub-

sectors on the value to the 

economy by addressing 

competition policy issues or the 

potential harm to consumers by 

not addressing competition policy 

issues.   

f. whether the work fits into 

the agency’s strategy

To contribute to the FTC’s goals 

while satisfying the needs of 

stakeholders.

Based on the perceived impact on 

competition/consumer welfare.
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CASE SELECTION CRITERIA



7

CASE SELECTION CRITERIA

Whether conduct falls under the FCA

Whether information/data/evidence is readily available

Seriousness of Conduct

Extent to which conduct will dampen competition/harm consumers

Whether there exist pro-competitive effects

Whether the conduct is widespread in the sector

Jurisprudential value

Level of public interest

Precedence



Assess existing laws, policies, licences

Assess proposed laws, policies and programmes

Provide advice and training
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The JFTC’s COMPETITION ADVOCACY PROGRAMME
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BENEFITS TO GOVERNMENT & BUSINESS

Information sharing between the FTC & 
Sector Regulators

Reduction in Duplications

Cohesive approach on significant policies

Reassuring the business community
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JFTC’s PRIORITY

Matters that raise Competition 
concerns

Developing competition 
enhancing/competition neutral 
solutions

Maintain communication on 
benefits of Competition

Establish/maintain strong 
relationships



Using the 
OECD 

Competition 
Assessment 

Toolkit
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Assessing the JFTC’s Impact
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Ex ante assessments – expected benefits   

Advocacy interventions

Market studies 

Merger assessments

Formula used for assessment of monetary 
impact:  Based on OECD Guide

Turnover [sector or firms affected] x 
Price increase avoided [3%] x 
Expected duration [generally 3 years]
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Thank you

Promoting 
competitive 

markets

Fair Trading Commission
17-19 Connolley Avenue

Kingston 4, Jamaica

Email: ftc@cwjamaica.com

Website:  jftc.gov.jm

www.facebook.com/ftc.jamaica

mailto:ftc@cwjamaica.com
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