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Members of the Commission 2017-2018
Dr. Derrick McKoy (Chairman)
Mr. Stuart Andrade
Mr. Robert Collie
Dr. Lloyd Waller
Mr. David Miller (Executive Director)

2

Members of the Commission 2012-2013
Mr. Christopher Samuda (Chairman)
Ms. Michelle Brown
Ms. Dena Davis
Dr. Densil Williams
Mr. David Miller (Executive Director)

Mr. Christopher Samuda and Ms. Michelle Brown, Attorneys-at-Law; Ms. Dena Davis, Insurance
Specialist and Dr. Densil Williams, Educator, were appointed Commissioners of the Fair Trading
Commission in June 2012 by the Minister of Industry, Investment & Commerce.
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Role and Functions of the Fair Trading Commission
Role of the Fair Trading Commission
Established in 1993, the Fair Trading Commission (FTC) administers the Fair Competition Act
(FCA), which provides for the maintenance and encouragement of competition in the conduct
of trade and business and in the provision of services in Jamaica, with a view to ensuring that
markets are competitive and that consumers are provided with competitive prices and product
choices.

Functions of the Fair Trading Commission
The functions of the FTC as set out in section 5 of the FCA are to:


Carry out, on its own initiative or at the request of the Minister or any other person,
investigations in relation to the conduct of business in Jamaica in connection with
matters falling within the provisions of the FCA;



Advise the Minister on matters relating to the operation of the FCA;



Make available to businesses and consumers, general information with respect to their
rights and obligations under the FCA;



Cooperate with and assist any association in developing and promoting the observance
of standards of conduct for the purpose of ensuring compliance with the FCA; and



Undertake studies and publicize reports and information regarding matters affecting the
interests of consumers.

The FCA contains two broad categories of prohibitions, those dealing with anti-competitive
behaviour and those dealing with anti-consumer behaviour. Regarding anti-competitive
behaviour, the FCA addresses abuse of a dominant position, agreements that substantially
lessen competition, exclusive dealing, market restriction, resale price maintenance, tied selling,
price fixing and bid rigging. Regarding anti-consumer behaviour, the FCA addresses misleading
advertising, sale above advertised price, double ticketing and the unavailability of goods
advertised at a bargain price.
For the purposes of its investigation, the FTC has the power to obtain any information that it
considers necessary. Where the Court determines that the FCA has been breached, the Act
allows for a fine of up to JA$5 million in the case of an enterprise and up to JA$1 million in the
case of an individual.

4

Priority Programmes for 2012-2013
For the year April 1, 2012 to March 31, 2013, the FTC set as its main priorities the following
broad programmes:
1. Enforcement of the FCA
Increase emphases on enforcing the provisions of the FCA through the Courts, in
relation to business conduct deem inimical to the competitive process to reduce the
incidence of anti-competitive business practices.
2. Advocacy
Advise policymakers on the implications of existing and proposed policies to ensure that
those policies do not result in the hindering of competition. This includes the
participation in policy discussions at an early stage and recommendation of least
restrictive means of achieving stated objectives.
3. Public Education
Inform and educate policymakers, decision makers, businesses and consumers on the
benefits of competitive markets to promote a better understanding of the role of the
FTC in fostering a competitive economic environment.
4. Organizational Development


Maintain and enhance a presence in the international competition arena to
further facilitate the growth and development of the Staff of the FTC; and
provide advice on regional competition issues to other CARICOM member States.



Streamline and improve internal processes to enhance the delivery of services to
all external Stakeholders as well as to the Staff and Commissioners of the
organization.
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Performance
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ENFORCEMENT
Complaints
For the period April 1, 2012 to March 31, 2013, the FTC investigated 354 cases. This comprises
124 cases that were unresolved at the end of the previous Financial Year; and 230 cases which
were received during the 2012-2013 Financial Year. For the current review period, 188 cases
were resolved and closed.
Of the 354 cases investigated, 80 per cent were classified as matters relating to anti-consumer
behaviour; 9 per cent as anti-competitive behaviour; and 2 per cent as requests for opinion or
information. Nine per cent of complaints received were considered as being outside the
purview of the FCA; and were therefore transferred to other agencies, where appropriate.
Table 1: Cases Investigated during 2012-2013 Financial Year
Total
Unresolved at March 31, 2012

124

Received

230

Total Cases investigated

354

Closed

188

Unresolved at March 31, 2013

166

Resolution Rate

53.11%

Figure 1: Classification of Cases Investigated
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32

33
Anti-Competitive
Anti-Consumer
Not within purview of FCA
283

Request for Information
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Table 2: Complaints Received (by Category) during the 2011-2012 & 2012-2013 Financial Years
COMPLAINTS RECEIVED
2011-2012
2012-2013
INDUSTRY CATEGORY
Number
Percentage of
Number
Percentage of
Total
Total
Telecommunications

69

29.2

48

20.9

Household appliances &
supplies

12

5.1

14

6.1

Motor Vehicles

44

18.6

60

26.1

Financial & insurance
services

19

8.1

11

4.8

Real estate & construction

8

3.4

15

6.5

Education

17

7.2

11

4.8

Professional services

4

1.7

11

4.8

Transportation

6

2.5

2

0.9

Government services

3

1.3

1

0.4

Other

54

22.9

57

24.7

TOTAL

236

100

230

100

During the Financial Year there was a significant reduction in the number of complaints relating
to the telecommunications sector which could be attributed to the reduced number of players.
Over time the FTC had found that the level of advertising and promotional activities by firms in
the telecommunications industry is directly related to the number of complaints received by
the FTC. In the previous Financial Year, Digicel acquired the assets of Claro and took control of
Claro’s operations on March 1, 2012; and from henceforth there was a marked reduction in the
level of advertising and promotional activities.
Also, it is noted that the number of complaints relating to the motor vehicle sector was higher
than that received in the 2011/2012 Financial Year. The majority of complaints received were
about the discrepancy in the model year of motor vehicles sold by Used Car Dealers.
Court matter
Following the filing of a suit by the FTC in the Supreme Court in relation to Digicel’s acquisition
of Claro in December 2011, attorneys representing both Digicel and Claro filed an application
challenging FTC’s jurisdiction. They sought the Court’s ruling on whether the FCA applies
generally to the telecommunications industry, specifically to the acquisition agreement, and to
any transactions effected by it. On May 15, 2012 the Court ruled that the FCA generally applies
to the telecommunications industry in all these respects.
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The Defendants appealed the Judgment and sought to stay all further proceedings until the
Appeal is heard. The Court did not grant a stay and a trial date was set for May 13 to May 24,
2013.
Consent Agreement
In September 2012, the FTC entered into a Consent Agreement with the International
University of the Caribbean (IUC) and recovered costs of $120,800. The FTC had received a
complaint from a student who alleged that the IUC incorrectly advised her of the courses she
needed to complete to earn a Degree from the institution.
Having investigated the matter, the Staff took the position that IUC’s conduct was likely to
contravene section 37 of the FCA, which addresses misleading representation. The Staff’s
investigation revealed that the IUC’s actions resulted in the original representation, upon which
the student had relied, being altered in material respects, to the detriment of the student.
The FTC enters into Consent Agreements in situations where it believes that the FCA has been
breached and the Respondents are amenable to settling the matter out of Court. These
agreements usually require that the Respondent commit to not repeating the offensive
conduct, issue a public apology, provide redress to the Informant(s) as well as pay the
Commission’s costs.
Significant Case
On June 23, 2010, the FTC released its report on the allegation by LIME that Digicel had been
engaging in discriminatory pricing with respect to its fixed to mobile (FTM) termination rates
between the fixed networks of Digicel and Lime, which resulted in Lime’s fixed business
customers paying $8.50 per minute to place calls to Digicel’s mobile network whereas Digicel’s
fixed customers pay only $4 per minute to place calls to Digicel’s mobile network.
The main finding outlined in the report was that Digicel was dominant in the termination of
calls on its own network and that by maintaining a price differential for fixed business
telephony service offered on its network, as against that offered on LIME’s network to the
latter’s subscribers, competition in the wider fixed and mobile voice market was likely being
affected as well as competition in the narrower significant other relevant market of fixed line
voice services to business customers. The FTC’s main recommendation was "...that the relevant
regulations be amended to limit the opportunity for any supplier to directly influence the price
that rival suppliers charge for competing services. The FTC recognized however, that it would
take considerable time for the aforementioned suggestion to be implemented; and
contemplated taking the matter to the Court for it to decide on the attendant issues.
Market events subsequent to the release of the Report validated the findings and
recommendation contained in the report. Specifically, on June 5 2012, the Office of Utilities
Regulation (OUR) announced that it would establish an interim mobile termination rate of
$5.00 per minute for all networks; this announced action on the part of the OUR was consistent
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with the course of action recommended by the FTC to safeguard competition in the industry
and resulted in an immediate improvement in the competitiveness of the market.
On June 15, 2012, LIME announced a significant reduction in its mobile retail rates. In response,
Digicel reduced its mobile retail rates on June 22, 2012. To the extent that the OUR now has
the authority to set the FTM termination rates, the FTC is of the view that pursuing the matter
through the Court is no longer necessary to safeguard competition.
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ADVOCACY
Review of Legislation


The FTC completed a review of the legislation which regulates the practices of Land
Surveyors, specifically with a view to identifying provisions relating to fees and assessing
whether any of the provisions may be anti-competitive.
The FTC concluded that there is no conflict between said legislation and the provisions of
the FCA. Specifically, the legislation which governs surveyors does not appear to prevent
surveyors from acting independently and setting their own fees.



Upon the request of the Ministry of Tourism, comments were submitted on the draft
Timeshare Vacations Act (TVA). Three suggestions were made:
i.

TVA should make specific reference to the FCA in order to avoid the jurisdiction
issue of whether the provisions of the FCA ought to apply to the TVA, since the TVA
is a later specific legislation.

ii.

with respect to the rights of purchasers of time shares, that a provision for the
application of the FCA either as an additional or alternative legislative recourse be
included, preferably in the body of the Act, as opposed to, or in addition to the
relevant schedules of the TVA. It was pointed out that there is such a provision for
the application of the Consumer Protection Act, and by extension the Consumer
Affairs Commission.

iii.

the extent that anti-competitive practices may result from agreements
contemplated in the TVA, provision should be made for the application of the FCA,
to be referred to in the body of the legislation, and in the schedules where relevant.
This could involve words such as ‘...without prejudice to the application of the Fair
Competition Act...’ or any similar wording to communicate the intention that the
FCA applies to timeshare agreements both from a consumer and producer
perspective.

Policy discussions


The ‘Petroleum Price’ committee, which was formed by the Office of the Prime Minister to
review issues that affect the price of petroleum products, to discuss options and to come up
with suggestions for reducing the price of petroleum products to consumers.



The Project Steering Committee for Consumer Protection, hosted by the CARICOM
Competition Commission. Other participants include members of the national consumer
protection authorities and competition agencies of CARICOM. The objective of the Steering
Committee is to develop and conduct research projects geared at identifying consumer
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detriment in specific markets of member states, implementing measures to mitigate against
consumer detriment as well as increasing awareness of consumer protection issues.
Collaboration with other Agencies


Office of Utilities Regulation’s 15th Anniversary Forum: The Executive Director chaired a
panel discussion on the topic “Regulatory issues of importance to consumers”.



Broadcasting Commission: The Executive Director provided a competition perspective
on several initiatives planned by the Broadcasting Commission. The issues discussed
included the re-zoning of geographical regions serve by subscriber television providers;
the importance of encouraging competition in the market primarily through the removal
of barriers to entry; and the inherent value of the lower bands of spectrum in the
development of data-driven services by telecommunications carriers.
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PUBLIC EDUCATION
Guidelines


Guideline on the purchase of motor vehicles: The guideline became necessary to address
the high number of complaints from individuals who have purchased motor vehicles in the
past 3 years. In particular the FTC received numerous complaints of discrepancy in the
model year of vehicles as represented by dealers and valuators. There is also concern that
the diesel fuel sold in Jamaica is unsuitable for use in some diesel-powered vehicles. The
guideline was posted on the FTC’s website: www.jftc.gov.jm.



Press Release entitled “FTC urges consumers to be cautious when purchasing motor
vehicles”, provided consumers with check points when purchasing vehicles. The check
points are: confirm the model year; know the quality of fuel that is to be used in the vehicle;
research the vehicle; inspect the vehicle; check for availability of spare parts and
understand the warranty and sale agreement.

Public Lecture
The thirteenth lecture in the Shirley Playfair Lecture Serices was held on September 11, 2012,
under the theme “Prospects for Competition in the Electricity Sector: from generation to
distribution”. The main speaker was Professor Evan Duggan, Dean of the Faculty of Social
Sciences, UWI Mona. Dr. Kevin Harriott, Competition Bureau Chief of the FTC, presented on
several key issues raised by the FTC regarding the sector. The discussion segment was
moderated by Dr. Densil Williams, Commissioner of the FTC.
Professor Duggan was forthright in his view that the most important objective facing Jamaica in
the electricity industry at this time is the reduction of electricity prices, of course, subject to
whatever constraints that may exist. He highlighted several concerns that must be addressed
as a matter of urgency. These include (a) increased competition in the electricity sector; (b) fuel
diversity and energy security; (c) greater operational and extractive efficiencies; (d) increasing
the share of renewables and accommodating environmental objective; (e) improved regulatory
diligence; (f) greater domestic private sector investment/participation in the electricity sector;
and (g) greater emphasis and awareness of energy conservation and demand-side
management.
With respect to promoting increased competition in the sector, he stated that the most
effective competitive configuration ought to be supported by facilities such as net billing, net
metering, feed in tariff and power wheeling. He added that this is the purpose of the UWI
Think Tank of which he is a member, that is, to model various scenarios that will “contribute
invaluable, informed insights into what the anatomy of the sector should look like and what
choices will allow us to avoid the fault lines and hit the sweet spots”. The full text of the
presentation is available on the FTC website – www.jftc.gov.jm.
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One hundred & thirty-two persons were in attendance, representing a wide cross section of
organizations as well as committees that speak on energy issues. Industry participants
represented were: Jamaica Public Service Company Ltd., Jamaica Energy Partners, Jamaica
Solar Energy Association, Jamaica Chamber of Commerce and Private Sector Organization of
Jamaica. Other organizations represented include: Bureau of Standards Jamaica, RBC Bank
Jamaica Limited, National Water Commission, Office of Utilities Regulation, National
Environment & Planning Agency, JAMPRO, Ministry of Science Technology & Mining and Trade
Board Limited.
The comments and questions from these representatives were quite
instructive; and therefore spurred further interests and discussions.
The Lecture was aired on Cable News and Sports (CNS) TV Jamaica in October 2012.
FTC Publications
The FTC published its annual magazine and four issues of its newsletter, during the review
period.


The 17th issue of the FTC’s annual magazine Competition Matters 2013 was
published in January 2013 and distributed to over 700 persons, locally and overseas.
The theme of the 32-page magazine is “Competition benefits Consumers”. Articles
published include, Market Liberalisation, Competition Policy and the Consumer:
Telecommunications in Barbados, contributed by the Barbados competition agency;
and Competition and Open Markets by Dr. Peter-John Gordon, Lecturer at the
University of the West Indies.



Four issues of FTCNewsline were published. The newsletter which is published
quarterly contains information on competition matters dealt with by the FTC. The
issues were emailed to over 300 persons, including representatives of the major
television stations, newspapers and radio stations. The aim of the newsletter is to
provide insights into the work of the FTC; and to assist persons in better identifying
issues that may pose competition concerns.

Market Studies


Credit Union Sector
The study, the Prospects for Competition in the Credit Union Sector, examined, among other
things, the provision of ancillary services by credit unions given that it has been established
that Credit Unions compete with Banks in several respects. Against the background of
increasing concern among credit union members, that the fees being charged by credit
unions are excessive and sometimes higher than that charged by Banks, the study (i)
assessed the degree of competition in the credit union sector in the provision of ancillary
services; (ii) identified factors that restrict competition; and (iii) suggested ways in which
competition could be enhanced for the benefit of consumers.
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The key findings were that (i) there was no significant increase in the average fees for the
period 2007-2010; (ii) the price spread between the lowest and highest average fees
widened in 2010 relative to 2007; (iii) the credit union sector has over 40 suppliers with no
individual credit union having market share greater than 15 percent with respect to assets;
(iv) the sector is concentrated in at least twelve out of thirteen geographic regions in terms
of branches; (v) consumer power is twofold in that consumers can engage in comparison
shopping for the supplier that best meet their needs and also, as shareholders in credit
unions, members can raise concerns at Annual General Meetings; (vi) banks compete with
credit unions as they offer several similar services; and (vii) the average fees at credit unions
is lower than the average fee for banks for seven selected services.
The recommendations were that (a) qualifications for membership in credit unions should
be adjusted to allow more persons to become eligible to join any given credit union; and (b)
since consumers are also part owners of the credit unions in which they are members, they
should be encouraged to play a more active role in the operations of their credit union
through, for example, participation at the Annual General Meeting.


Automotive diesel oil market
The study sought to: (i) examine whether the automotive diesel oil (ADO) supplied in
Jamaica is compatible with the engine technologies of vehicles being sold by local car
dealers; and (ii) identify the obligations of dealers under the Fair Competition Act.
The main conclusion of the study was that information regarding the quality of the ADO
available to consumers is considered to be material information because it is likely to affect
consumers’ purchasing decision. Further, the high content of sulphur in the ADO being
supplied to the local market is likely to reduce the useful life of several motor vehicles being
sold. Consequently, the FTC has recommended that this information be explicitly conveyed
to consumers prior to purchase. A report on the study was made available to the Jamaica
Used Car Dealers Association and the Automobile Dealers Association of Jamaica as well as
to Petrojam, the Ministry of Transport and Works, the Ministry of Science, Technology,
Energy and Mining; and to the National Environment and Planning Agency.



Market for table eggs
An assessment of the expansion of Caribbean Boilers (CB) into the retail market for table
eggs
CB is one of two major suppliers of ready-to-lay hens (‘pullets’). Egg farmers use pullets to
supply table eggs to final consumers. The assessment was conducted at the request of the
Jamaica Egg Farmers Association Limited which expressed fear that the expansion would
provide CB with an unfair strategic advantage over small farmers.
On the face of it, CB’s participation in the table egg market suggests that it had adequate
incentives to adversely affect competition in the market for table eggs; further, CB’s
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participation in the pullet market suggests that it would have some opportunity to adversely
affect competition in the market for table eggs. Indeed, small farmers could not compete
with CB in the market for table eggs if the difference (margin) between the price at which
they acquire pullets and the price at which CB sells table eggs is sufficiently small. The
smaller the margin, the less competitive pressure small farmers could exert and remain
profitable.
All other things held constant, if CB could increase the price paid by small farmers for
pullets, it would squeeze the margin sufficiently small to weaken its competitors in the
market for table eggs. The focus of the assessment, therefore, was to determine whether
CB is likely to have sufficient opportunity to increase the price small farmers paid for pullets.
The main finding of the assessment is that the other major supplier of pullets, Jamaica
Boilers, has the capacity to serve a sufficiently large number of the small farmers which
would likely switch if the price of pullets sold by CB rendered them uncompetitive in the
market for table eggs. This means that small farmers have a reasonable alternative supplier
of pullets and therefore had the opportunity to avoid any substantial price increase which
might be imposed by CB. Ultimately, this would mitigate attempts by CB to weaken
competitive constraints in the market for table eggs.
Accordingly, the FTC concluded that CB’s expansion into the retail market for table eggs is
unlikely to lead to a substantial lessening of competition.
Other outreach activities


Following on the adjustments of the General Consumption Tax rates, the Executive Director
was a guest on CVM television’s morning show CVM at Sunrise. Consumer issues relating to
the adjustments were discussed. Representatives of the Tax Administration & Audit
Department and the Consumer Affairs Commission were also guests.



The Staff participated in Oberlin High School’s Career Day. The main functions of the FTC as
well as career options were presented to students at the grades 11-13 level.
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ORGANIZATIONAL DEVELOPMENT
As the first country to develop and implement competition Law in CARICOM the FTC continues
to lend its expertise and assist other agencies within the region as they work to develop their
laws and strategies. In providing guidance to the regional bodies, the FTC conducted research
on best practices in competition law administration, which served as a guide. This collaboration
therefore benefits all participants.
Regional Presence


The FTC participated in teleconferences hosted by the CARICOM Competition
Commission (CCC). The discussions focused on facilitating the work of the CCC, in
particular the development of mechanisms through which information may be shared
between the CCC and competition and national consumer agencies of the region.



Participated in the Project Steering Committee for Consumer Protection, hosted by the
CCC. The meeting comprised members of the national consumer protection authorities
and competition agencies of CARICOM. The objective of the Steering Committee is to
develop and conduct research projects geared at identifying consumer detriment in
specific markets of member states, implementing measures to mitigate against
consumer detriment as well as increasing awareness of consumer protection issues.



Participated in discussions on the proposed CARICOM/Canada Cooperation Agreement
and submitted comments. The key points of our comments were: (a) Each CARICOM
state must have in place the necessary legislative framework to give effect to the
agreement. The legislative framework for some CARICOM countries is either nonexistent or uncertain with respect to their ability to enter into such arrangements; and
(b) Regarding the option of having the CCC being a party to such a proposed cooperation
agreement, it has been noted that the Revised Treaty of Chaguaramus does not seem to
provide for the CCC to have legal personality.



Participated in the seminar “Legal Framework for Financial Services, Consumer
Protection & Consumer Loan Agreements: Consumers’ Rights and Obligations”, which
was hosted by Consumers International in Bridgetown, Barbados.
Of interest to the FTC were issues such as (a) loan agreements which allow for the recall
of loans at any time; (b) bundling of financial products; (c) crediting accounts on the
next working day, after payment; (d) hidden fees and charges; and (e) adhesion
contracts.

Internal Processes
The FTC through the Ministry commenced the process of obtaining ISO certification.
Consequently, the Staff participated in several sensitization and Gap Audit sessions.
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BUDGETARY ALLOCATION & ACTUAL EXPENDITURE
The following table summarizes the actual amounts spent by the FTC in 2012-2013 as well as in
the previous Financial Year. Also included is the Approved Budgetary Allocation for the 20122013 Financial Year.
Object

2012-2013
Approved
($)

2012-2013
Actual
Expenditure
($)

2011-2012
Actual
Expenditure
($)

Compensation of Employees

53,529,828

49,199,807

52,996,262

Travel Expense & Subsistence

5,080,000

6,497,478

5,528,566

Rental Of Bldg., Machinery & Equip.

8,120,000

9,831,452

8,294,425

Public Utility Services

2,146,000

2,389,658

2,221,093

Purchase of other Goods & Services

2,541,000

4,906,313

6,882,036

0

40,186

0

71,416,828

72,824,708

75,922,382

Asset Purchases
Total
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COMPENSATION
•

Commissioners Compensation

Name and Position
of Director

Fees
($)

Christopher Samuda
(Chairman)

$50,000 per
month

Michelle Brown
(Commissioner)

$27,500 per
month

Dena Davis
(Commissioner)
Densil Williams
(Commissioner)

•

Motor Vehicle
Upkeep/Travelling
or
Value of
Assignment of
Motor Vehicle
($)
0

Honoraria
($)

All Other
Compensation
including NonCash Benefits as
applicable
($)

Total
($)

0

0

450,000

0

0

0

247,500

$27,500 per
month

0

0

0

247,500

$27,500 per
month

0

0

0

220,000

Senior Executive Compensation

Name and
Position of
Senior
Executive

Year

Salary
($)

David Miller
Executive
Director
Ann-Marie
Grant
General
Manager
Delroy
Beckford
Senior Legal
Counsel
Kevin
Harriott
Competition
Bureau Chief

2012/2013

6,402,054

2012/2013

Gratuity or
Performance
Incentive
($)

Pension
or
Other
Retirement
Benefits
($)

Other
Allowances
($)

NonCash
Benefits
($)

0

Travelling
Allowance
or
Value of
Assignment
of Motor
Vehicle
($)
975,720

Total
($)

319,792

0

0

7,697,566

5,761,756

0

975,720

266,682

0

0

7,004,158

2012/2013

5,647,526

0

975,720

0

0

0

6,623,246

2012/2013

5,622,987

0

838,362

281,149

0

0

6,742,498
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Staff of the Commission

Staff of the Commission during the year April 1, 2012 to March 31, 2013
Executive Director
General Manager
Senior Legal Counsel
Competition Bureau Chief
Legal Officer
Legal Officer
Competition Analyst
Competition Analyst
Accountant
Research Officer
Research Officer
Complaints Officer
Executive Secretary
Legal Secretary
Senior Secretary
Clerk/Typist
Clerk/Typist
Telephone Operator
Driver
Office Attendant

-

Mr. David Miller
Miss Ann-Marie Grant
Dr. Delroy Beckford
Dr. Kevin Harriott
Miss Wendy Duncan
Mrs. Sashawah Grant-Newby
Miss Verlis Morris
Miss Shaneka Stewart
Mr. Gregory McHargh
Miss Kristina Barrett
Mr. Lyndel McDonald
Mr. Paul Cooper
Mrs. Jean Lally
Miss Kathleen Francis
Miss Deborah Wilson
Miss Shurleon Fraser
Mrs. Latoya Wallace
Miss Peta-Gay Thaxter
Mr. Alwyn Hutchinson
Mrs. Carol Fraser
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